






“I am a designer of miniature doll sculptures and I dress them
in costumes from all over the world. I am fascinated by this
opportunity to study the cultures of my fellow students from
100 countries who are pursuing their higher education at
Limkokwing. I find that I am truly enriched by the campus
here as it is more than studying for my degree.”

Shirindokht Roghani
Professional Design, Iran



Design the next trend in
products, fashion and
communications
It is designers who set the trends that
others follow. In today’s world design
has gained a high profile and acknowl-
edged as among the most important fac-
tors that contribute to success in every
industry and social activity. Design is a
huge area that provides young people
with opportunities to build strong
careers in areas suited to their interests.
Design is a strong link to innovation.
The most successful countries are also
the most innovative and the most pow-
erful in the world today.  

Just imagine that everything in this
world needs to be designed from cell
phones to washing machines, packaging,
books, magazines to elegant evening wear,
accessories, footwear, bags and so many
other things that we like to surround
ourselves with. More and more people
are buying into things that reflect their
status in life and reveal their personali-
ties. It is the designer who can capture
and deliver these expectations.

It is also worth considering that minia-
turization of technology, where com-
puter chips have become so small that
they can fit your fingertips, have now
made it possible for design to be the
deciding factor in the market success of
many products. Form and function have
come together in exciting ways not possi-
ble before. The role of the designer has
become all-important and crucial for
achieving international standards. In fact,
it is interesting to note that in advanced
countries a growing number of middle
managers of companies are setting out to
learn more about design so they can

innovate to get ahead in their business
and succeed in the global market.

In learning design the creative thinking
ability is paramount. This is because cre-
ativity is the first step to being innovative.
Innovation is the vital edge that busi-
nesses are developing and honing to stay
competitive. This means that designers
need to acquire more than the skills. They
must learn to think in a strategic way
that uses design to enhance their com-
petitive edge to build business and compete
in the industry.

Design studies at Limkokwing cover a
wide spectrum that include Industrial
Design, Graphic Design, Fashion and
Retail Design and Brand Packaging.
The curriculum is specially created to
enable the student to gain international

Design Innovation
“I think it is great that the
University aims to take
Botswana from a vision and
transform it into a reality.
I see myself a transformed per-
son, someone who has attained
her vision and transformed it
into something real. As a PR
student, I see myself as having
obtained my diploma and being
a competent PRO.
It is very different. The universi-
ty has its own style and it is the
best so far to me. Creativity and
innovation are whta makes it
different.
It is good. Everyone is friendly
and open. The President is so
charming. The goodness is
beyond explanation.”

Onkemetse Kwelagobe
Botswana

“Apart from the multiracial
environment, the academic
standards at Limkokwing are
very high. The quality of the
people is good. My lecturers are
polite and know their subjects
well so its really easy for me to
learn.”

Dane Tokushane
Kazakhstan



knowledge of new technology, computing,
manufacturing practices, historical back-
ground and theoretical understanding.
The University collaborates with indus-
try where commercial projects provide
opportunities for students to work with
industry professionals to create innovative
designs. This way students gain com-
mercial awareness that sharpens their
thinking ability to be more focused and
therefore more industry relevant.

To be a successful designer is to be able to
convert a creative concept in mind into
something that is real, whether it is a
new product range or a new process.

Wide-ranging and rewarding
careers in design
The career opportunities in design are
limitless, especially if the student reach-
es out to gain more than the skills need-
ed to get the degree or diploma. Design
professionals are those who have an eye
for design and style, show talent for
advertising and public relations and
understand the business aspect at a
global level.

Skills in graphic design leads to career
opportunities as Image Building and
Brand Consultants, Creative Directors,

“I am excited to be working with Limkokwing. I look forward to having apprentice
designers under my label. I’d like to offer an internship to work with my company
for a season. They will learn the ropes of how to work in the couture industry.”

Eric Way
London-based international couture designer and 

former South African Fashion Designer of the Year
2006

“I’m very greatful to the
University for giving me an
opportunity in life (one that
other universities failed to give
me) to be one of the most success-
ful woman the world has ever
known. Through the different
skills we are equipped with,
through the different subjects we
are taught, so far I believe
Limkokwing University is the
university I was destined to go.
I have never enjoyed school as
much as I do at Limkokwing
University and if any parent

asked for my advice as to which
university to send their children,
Limkokwing University is my
recommendation.”

Racheal Manda, Malawi



Illustrators/Storyboard Artists, Advertising
Managers, Packaging Designers, Brand
Managers, Brand Positioning Strategists,
Brand Consultants, Packaging Design
Consultants, Marketing Managers, Digital
Imaging Specialists, Desktop Publishers,
Brand Identity Designers, Production
Coordinators, Production Directors, Pre-press
Specialists, Production Managers, Design
Management Consultants, Design
Researchers, Design Educations, Design
Business Entrepreneurs and the list goes on.

In the fashion industry designers can
look forward to successful careers as

Fashion Designers, Stylists, Print Designers,
Merchandisers, Product Innovators and
Developers, Managers of Fashion Boutiques,
Production Business Units, Managers of
Manufacturing Systems, Pattern Cutters/
Interpreters and Garment Technologists
in Fashion Manufacturing. There are a
lot of opportunities for self-employ-
ment or freelance. The theatre, film,
television and costume industries as
well as other components related to the
marketing, buying, displaying, adver-
tising, promoting and selling of fashion
items offer lucrative careers. There are

many career opportunities to branch off
into such as Fashion Marketing, Textile
Design, Retail Management, Fashion
Buying and Visual Merchandising.
Merchandising offers a structured career
path. Merchandise management is the
planning, management and control of
product through the retail cycle from its
conception to sale. Retail Business
Management offers a broad range of
retail skills in the areas of customer sales
and service, advertising, accounting,
marketing, store layout, visual mer-
chandising, buying, inventory control,

and human resource management. The
essence of retail is defined by the ability
to compel the prospective customer to stop,
to look and to buy. Visual Merchandising
is the heart of Retailing.

Industry-related design offers career
opportunities for Design graduates to
work as Consumer Product Designers,
Furniture Designers, Automotive Designers,
Exhibition Designers, CAD Operators/
Designers, Set Designers, Environmental
Designers, Researchers, R&D Managers,
Model Makers, Jewellery Designers.

Design is fully pursued on campus,
from products, graphic to fashion
and interiors. Industry collabora-
tions have opened pathways for stu-
dents to interact and learn with
industry professionals. Eric Way
(third from left ) is a famous indus-
try partner of Limkokwing
enabling young designers to show-
case their talent through his
London fashion house.



“It’s stimulating when we are allowed to express our views
and exchange design ideas with students from so many coun-
tries. The spirit of co-operation and competitive environment
on campus encourages us to interact, brainstorm and accom-
plish. We are also motivated to develop better skills in fields
such as public relations, communications and project man-
agement.”

Nadea Evers
Fashion & Retail Design, USA



Bridging the global
education gap
The lessons we have learnt, the experi-
ences we have gained and the knowledge
we have acquired can now be used to
assist others build their human capital.
Bridging the global divide is a priority
as advanced nations pull away to new
levels that the developing world can
never reach without assistance. The gap
keeps growing wider with every innova-
tion that speeds communications and
affects the way the world works. At the
very crux of a nation’s ability to respond
effectively to global changes is an
empowered human capital.

The Limkokwing University, after
more than a decade of building knowl-
edge and skills of young people from
around the world, is on a global quest
to close the education gap that is pre-

venting many communities from mov-
ing forward. We are deeply concerned
that of the more than 6 billion people in
this world, less than 800 million are able
to access schools, colleges and universities
to obtain an education. 

As a creative university we abhor the talent
that is going to waste. We want to energise
young minds and set them on a path of
exciting discoveries. We want them to
contribute to build their communities and
thereby build their nations. We want to
ignite their passion for innovation. We want
to see new ideas coming from people of such
rich heritage such as the Cambodians.

Intensive globalization will occupy the
university in the next few years as we attempt
to work with governments around the
world to bring the benefits of education
to their people. This is mainly for those
countries that are developing. We will

The Future
“Limkokwing is among those extraordinary institutions of higher learning that
have built a learning environment that nurtures skills and shapes positive attitudes
of young people in their preparation for a world that is constantly changing.”

YB Dato’ Ong Tee Keat
Deputy Minister of Higher Education, Malaysia

2007

“Innovation separates nations and it is under this shield that nations are prevail-
ing above others. No one can outrun innovation. We can only learn how to inno-
vate and thus be part of this exciting race.

We are therefore, excited to be part of this great ‘varsity; where we create instruments
of change. These will be part of the great team of innovative thinkers, with the
knowledge and who have mastered the art of leading their nations with creative
skills.”

Wanduga Leonard Mbugua
Lecturer, Limkokwing University, Botswana

“I used to think creativity was
only about art and design. Boy,
was I wrong! I learnt that cre-
ativity is for everybody. Even if
you’re a doctor or a scientist you
still need to be creative if you
want to make a difference. Just
by being able to think creatively
I find I can make the world
around me a better place.”

Sadaf Rana, Pakistan

“Opting for Limkokwing to
pursue my studies was a good
decision. The course I have cho-
sen – a twinning programme
with an overseas partner univer-
sity – is internationally recog-
nized. I enjoy studying here
because of the strong presence of
international students. It creates
a competitive environment
where students get to exchange
ideas. Regular interactions with
lecturers and fellow peers have
made me more open-minded. I
am now more confident.”

Baskoro Schnyder
Switzerland

“An absolutely relaxed and stress-
free environment was what
impressed me the most. Another
thought I held was the fact that
the creativity would be sustained
on the inside; that students
wouldn’t be afraid to express. 
What Tan Sri Limkokwing has
created is now a world of
absolute and proud creativity
and expression, and that is
undoubtedly the most impres-
sionable aspects of Limkokwing
University of Creative
Technology.”

Nedim Hadrovic, Bosnia



“I had a sort of culture shock when I came to Limkokwing.
100 countries are here and the creative expression I witness
everyday is a stimulant to my own creativity. The campus is
an amazing place where skills in other areas can be pursued
to improve one’s knowledge in the discipline we are interested
in.”

Mark Alejero
Digital Film & Television, Norway



continue to forge strategic links with the
more advanced countries to be the bridge to
close the knowledge gap that now exists
between the developing and the developed
worlds.

We believe that building human capital will
contribute to strengthening the economies
of the developing countries. It will also help
to level the playing field and, empowered
young people can create the innovation
their countries need to address issues and
challenges within their individual countries.

With worldwide sourcing of innovation
growing rapidly it is reshaping the way
companies are thinking about how and
where they conduct research and devel-

opment. Innovation is a crucial aspect of a
company’s strategy in honing its compet-
itive edge and engineering its growth.
The Limkokwing University has an intimate
working relationship with both industry
and government. The global trend in
sourcing of innovation will influence the
manner in which projects with industry
are being developed.

There is a global demand for content. This
is an area that the University will expand
so that talent from other parts of the world
can be harnessed to develop unique content
that provide new perspectives for the world
in all the areas of entertainment, publish-
ing, web, education, construction, consumer
products and services.

“I am happy that many Indian students have joined the Limkokwing University.
This is testimony to the awareness and recognition of the university not only as a
centre of higher learning of international repute but also as a career development
centre aimed at shaping youths into responsible world citizens.”

H.E. Mr R. L. Narayan
High Commissioner of India

2004

“The rising number of students from my country at Limkokwing is a sign of the
awareness and recognition of and respect for your reputation as not just an institu-
tion of higher learning but one that also embodies the career development centre
crucial for training knowledge workers.

The combination of Limkokwing and Malaysia Design & Innovation Centre is
testimony of the focus and philosophy that graduates must equip themselves with
strategic capabilities, problem-solving and international communication skills for
the global economy.”

H.E. Talat Munir
High Commissioner of Pakistan

2004

“I have found the freedom of
expression here to be something I
wouldn’t be given in any uni-
versity at home. I love the facili-
ties on campus; they’re all placed
for us to enjoy learning.”

Azrah, Yemen

“Limkokwing campus is defi-
nitely a fun place to hang out,
the atmosphere created by the
diverse cultures and the infra-
structure is amazing! I’m loving
the college life!”

Shalindri Malawana
Sri Lanka

“The multiracial country and
multicultural campus attracted
me. I enjoy being a part of the
multi-faceted league.”

Micah Josiah Boutin, USA

“Limkokwing University is the
coolest campus I’ve ever seen... I
really like being one of the stu-
dents here as I really get to enjoy
my studying years. I appreciate
the opportunities that have been
given to me such as modeling for
fashion shows. It’s great experi-
ence.”

Cynthia Chaerunnise
Indonesia

“I am so happy to have this
opportunity to go to Malaysia to
study so that I can experience so
many different cultures and a
different expert view on educa-
tion and multimedia in partic-
ular. Malaysia and Limkokwing
have accepted me very well and
make me feel very welcomed.”

Dea Vemming, Denmark
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